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Nirmala Sitharaman,
Minister of State (Independent Charge)
Commerce & Industry, Govt of India

eepening and
strengthening  trade
and economic

cooperation is the key objective
for members of the BRICS
grouping. The strategy for BRICS
Economic Partnership adopted
last year at Ufa, Russia, sets
the tone and direction for the
steps that we need to take for
deepening Intra-BRICS trade,
economic and investment ties.

The first BRICS Trade Fair
being organized at New Delhi
from October 12 to 14, 2016
marks a significant milestone in
working towards the fulfillment
of these objectives. The Fair
will  contribute  immensely
to the promotion of intra-
BRICS economic cooperation.
It provides an excellent
opportunity for companies both
from the public and the private
sector to showcase their goods,
services and technologies.

| am confident that members
of the business fraternity from
the BRICS countries and all
the participants will find this
platform relevant and useful,
and wish all participants success
in fostering mutually beneficial
partnerships.
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From LtoR: Vice Chairman, SUN Group, Shiv Khemka; Chairman, Sun International Ltd, Vikramjit Sing
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h Sahney; Chairman & CEO, Apollo Tyres,
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Onkar Singh Kanwar; Prime Minister, India, Narendra Modi; Union Finance Minister, Arun Jaitley; Chairman, Max Financial Services & Senior Advisor Advent,
Private Equity, Naina Lal Kidwai; Executive Director, United Phosphoros Ltd, Jai Shroff during the BRICS Summit in Ufa Russia

BRICS Trade
Fair 2016 -
Towards
Deeper Ties

Bl Organised by Ministry
of Commerce & Industry,
Ministry of External Affairs
and the Federation of
Indian Chamber of
Commerce and Industry
(FICCID), the BRICS Trade
Fair, Business Forum &
Business Council held

at Pragati Maidan,

New Delhi from October
12-14, 2016 aspires to
energize the BRICS
Strategy for economic
partnership.

JKCIO-1I0Y
BRICS 2016 -
Yriy6JieHue
CBA3eN

== BricTaBky, 6U3Hec-popym
1 J1IeJI0BOM COBET
npezacraButesiv crpad BRICS B
2016 rony npoBozAaT B Pragati
Maidan, Hero-/lesy, c 12 mo 14
OKTs6ps1. CoObITHE
HanpaBJleHO aKTHUBU3HUPOBATh
Crpareruto BRICS c nesnbro
JIOCTH>KEHHU S SKOHOMUYECKOT 0
NapTHePCKOro
B3aMMO/IelCTBHSI.
OpraHusaTopsbl:
MuHHCTEPCTBO TOProOBJIU U
npoMbliieHHOCTH UHuy,
MUHHCTEPCTBO MHOCTPaHHbIX
nen Uupuu, @epepanus
TOPrOBO-NPOMBILIEHHbIX
nanat Uupguu (FICCI).
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Rita Teaotia, IAS,
Commerce Secretary, Govt of India

he first BRICS Trade
Fair is a major initiative
proposed by  the

Hon'ble Prime Minister of
India Narendra Modi last year
duringhisaddress atthe BRICS
Summit in Ufa, Russia.

The Fair will showcase start-
ups and
BRICS countries to
knowledge and expertise
in dealing with common
development challenges of
emerging economies, in areas
such as healthcare, education,
energy  efficiency,  waste
management, urbanization,
etc. | am confident that this will
form an excellent platform for
our companies to showcase
the best technologies and
advances in their respective
fields.

The BRICS Trade Fair will
provide tremendous thrust
and impetus to intra-BRICS
economic engagement and
will certainly foster deeper
ties amongst members of
our business communities

innovators from

share

and innovators. | wish all
participants and organizers

success in this endeavour.

Continued from page 1

In over a decade since its inception,
BRICS, a grouping of emerging
economies of Brazil, Russia, India,
China and South Africa, has today
emerged as a powerful global
economic bloc. BRICS has evolved
as a serious, competent and
responsible grouping, addressing
issues and challenges with global
and regional ramifications.

BRICS cooperation has two pillars
— consultation on issues of mutual
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Chairman, Board of China Ocean Shipping (Group) Company (COSCO Group), MA Zehua; Chairman India BRICS Business Council, Onkar Singh Kanwar;
Chairman Russia BRICS Business Council & President, CCl, Russia, Sergey Katyrin; Chairman Brazil BRICS Business Council & CEO, Marcopolo,
José Rubens de la Rosa and Group Chief Exectuive, Transnet SOC Ltd, South Africa BRICS Business Council, Brian Molefe during Ufa Russia.

interestthrough meetingsofleaders
as well as of ministers of finance,
trade, health, S&T, education,
agriculture, communication, labour,
etc; and practical cooperation in a
number of areas through meetings
of working groups and senior
officials.

A growing power

The engagementof BRICS countries
with the rest of the world in terms
of trade flows has increased over
time. Merchandise imports from the
world into the BRICS countries have
gone up from USD 2.95 trillion in
2012 to USD 3.03 trillion in 2014.
Likewise, the global merchandise
exports of the BRICS countries have
gone up from USD 3.2 trillion in
2012 to USD 3.47 trillion in 2014.
Intra-BRICS trade has also been on
the rise. In 2012, intra-BRICS trade
stood at USD 281.4 billion and this
increasedto USD 297 billionin2014.
This encouraging trend needs to
be strengthened as trade amongst
BRICS nations is less than 5 percent
of their total global trade. The
programmes planned at the BRICS
Trade Fair (October 12-14, 2016),
BRICS Business Forum (October 13,
2016) and BRICS Business Council
(October 14, 2016) are steps to
deepen intra-BRICS  economic
engagement, trade and investment
ties.

BRICS Trade Fair

Thefairisthemedaroundtheconcept
- ‘Building BRICS - Innovation for
Collaboration’ and is expected
to give an impetus to intra-BRICS
economic engagement and foster
connects amongst members of the
business community. Serving as
the best platform to the exhibitors,
delegates and visitors from the
BRICS nations, the show proudly
presents a wide array of state-of-
the-art technologies from 20 key
sectors ranging from aerospace,
agro-processing, auto and auto
components, chemicals, green
energy and renewables, healthcare

C MOMeHTa €ero CO3JaHHUs YKe
6osiee gecatu JietT Hasajg, BRICS -
00beJUHEHHE TSATH Pa3BUBAIOIIUXCS
3KOHOMHK Bpasunuy, Poccun,
Wupauu, Kutas u H0xxHoM AQpuku - Ha
CeroZiHs MpPeBpPaTH/IOCh B MOIIHBIN
[VIOGA/JIbHBIH 3KOHOMHUYECKHUH 6JI0K.
BRICS pa3BuBajiocb B KauecTBe
cepbe3HOH, KOMIIETEHTHOU u
OTBETCTBEHHOU TIpyMIbl, 06palasich
K BOITpOCaM u npo6JieMam
JI06aJIbHOTO W PEerdoHAJIbHOTO
XapakTepa. CoTpyHU4YECTBO
ctpan BRICS pepxutca Ha AByX

CTOJNAX -  KOHCYJbTaLUAX 110
BOIIpOCaM, Ipe/iCTaBJSIOLUM
B3aMMHBI  HHTepec, B  paMKax
COBelllaHU pyKoBoAuTE e, a
TaKXKe MHUHHCTPOB ¢dbrHaHCOB,

TOPrOBJIY, 3/[pAaBOOXPAHEHHs], HAyKH U
TEXHOJIOTMH, 06pa30BaHMUs], CEbCKOTI0
XO3MCTBa, CBA3H, TpyLa U TJ.; U
IPaKTUYECKOM COTpYJLHHUYEeCTBE B
psizfe o6J1acTel, B paMKax COBEIlaHUH
pabounx rpymnmn U CTapIUUX
JLODKHOCTHBIX JIULL,

Pacrymas cuna

Yyactue crtpan BRICS B MwupoBon
TOpProBje C TeyeHUeM BpeMeHHU
3HAUMTeJbHO  BO3pocjo. Hmnopt
TOBApOB CO BCEro MHUpa B CTpPaHbI
BRICS yBesnnuuics ¢ 2,95 TpJH JOJIL
CIIA B 2012 r. o 3,03 TpsiH fosut. CIIA
B 2014 r. AHaJIOTUYHO, IJ1I06a/IbHbBIN
akcnopT ToBapoB H3 cTpaH BRICS
BbIpoc ¢ 3,2 TpsH poJi. CHIA B 2012
r. o 3,47 tpau posn. CIIA B 2014 1.
Toprosuss BHyTpH 6Ji0ka BRICS Takke
oTMeyasiacb mnogabemoMm: B 2012 T
nokasaresb coctaBul 281,4 wmipp
nosut. CHIA, v sTa nudpa Bo3pocsa Ao
297 muipp, pot. CILIA B 2014 1. /laHHas
06HaieXKUBaIOILAsT TeH/eHLIUs
Jlo/DKHA OBITb YCUJIEHA, IHOCKOJIbKY
TOproB/asg Mexay cTpaHamMu BRICS
coctaBJisieT MeHee 5% OT uX 0011ero
06beMa MEXYHApOJAHOW TOPTOBJIH.
[IporpaMmbl, 3arJiaHUPOBAHHbIE IS
BoicraBku BRICS (12-14 okTs6ps1 2016
r.), BusHec-¢opyma BRICS (13 okTsa6ps
2016 r.) u JlenoBoro coeta BRICS (14
oKTs16ps1 2016 I.), ABJIAIOTCA IaraMu
0 ymIyOJIeHUI0  3KOHOMHYECKOTO
B3aUMO/IENCTBHS, TOPTrOBBIX U
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mim The BRICS nations have spoken
with one voice about the most
important global economic and
financial challenges like
co-ordination of monetary and
fiscal policies, macro prudential
regulations,economicdevelopment,
and so on. Formation of the New
Development Bank (NDB) and
establishment of the Contingent
Reserve Arrangement has only
strengthened BRICS as a grouping.
BRICS is being increasingly
recognized as a reckoning global
force economically as well as on the
socio-developmental front.

BRICS countries represent over
three billion people and account
for about 43 percent of the world
population. Their  economies
have a combined nominal GDP
of $16 trillion, which is equivalent
to about 23 percent of the gross
world product, with an estimated
$4 trillion in combined foreign
reserves. It is widely expected
that the BRICS economies might
become the most dominant
economies in the world by 2050.

Intra-BRICS trade

Trade amongst BRICS countries
was US$168 billion in 2008 and
currently stands at US$242
billion (2015). This year, under
the Indian Presidency of BRICS,
the first BRICS Trade Fair is being
organized, where a large number of
companies across several sectors
are going to participate. We are

rr

L A 4
It is widely expected
that the BRICS
economies might
become the most
dominant economies in
the world by 2050."

President, the Federation of Indian
Chambers of Commerce and Industry,
Harshavardhan Neotia

President, the Federation
of Indian Chambers

of Commerce and
Industry, Harshavardhan
Neotia apprises on

how FICCI is acting as

a technical secretariat
for the BRICS Business
Forum and waxes on
the strengthening ties
between BRICS nations
at present as well as
future outlook.

expecting huge business being
transacted during this three-day
event at New Delhi. The BRICS
governments along with the NDB
and the BRICS Business Council
have been working on facilitating
greater trade and investment flows.
Important among these is the plan
topromotetradeinlocalcurrencies.

India beckons

FICCI, in partnership with the EXIM
Bank of India has organized a series
of capacity building programmes
for Indian enterprises to make
them aware about the various
trade instruments and financing
frameworks that are available to
trade more with BRICS countries.
The network of Export Credit
Agencies,whichisledby ECGCfrom
India, is also playing an important
facilitating role in promoting trade.
India has been consistently faring
well on the macroeconomic front
and FICClI's Economic Outlook
Survey estimates growth to be 7.8
percent in 2016-17, which is actually
higher than previous projections.
Consumer demand is expected to
pick up with good monsoons and
as benefits of the pay commission
award percolate.

Russia was the first country to
invest under the ‘Make in India’
initiative in the defence sector.
HAL has entered into a Joint
Venture with Rostec of Russia to
manufacture Kamov choppers in
India , while Uralvagonzavod and
the Kalyani Group have agreed on
joint production of self-propelled
artillery within the framework of the
‘Make in India’ program.

Future ready

Itis widely believed that the scale of
infrastructure investment required
in emerging market economies is
immense at present. It is estimated
that multilateral banks like NDB,
AlIB etc. are planning to disburse
close to $10-15 billion of loans every
year over the next few years in the

Harshavardhan Neotia, President, FICCI

emerging market economies.
Going forward, we believe that
with the gradual increase in the
participation of emerging-market
funds in infrastructure build-outs
amongemergingmarketeconomies,
a credit rating agency whose
evaluation is reliable, transparent
and independent will proactively
carry forward the development
agenda of the emerging market
economies. We are quite optimistic
that a BRICS Rating Agency will be
established soon.

in promoting stability and reliability
of the global financial system
through the BRICS Contingent
Reserve Arrangement (CRA),
through which countries have agreed
to provide short-term liquidity
support to members through
currency swaps to help mitigate
any external contingency. With
the help of NDB as well as various
initiatives by the respective BRICS
country governments, intra-BRICS
cooperation is now expanding to
encompass new areas.

Together in growth Source: FICCI
BRICS nations have worked together

-
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IBV is a Global Brand specialising in competitive trading
in Gold, precious metal and stones and the marketing
of South African coins. As part of the IBV group, our
holding company IBV International Vaults offers private
safe deposit locker facilities and services. The two
entities form a unique offering to high net worth clients.
We currently have operations in South Africa, and are

looking to expand into Dubai, London, India and other

~

major cites globally.

WWW.IBVGOLD.COM
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mmw Striking up business relations
doesn’t get any more direct than
participation at industry focused
exhibitions and shows. Sneak a
peek into the strategies and
budgets of the world’s most
successful companies and you're
bound to find exhibitions figuring
strongly.

No other medium physically
showcases the value proposition of
a company the way exhibitions do.

Set a measurement framework

To make informed decisions, it

is easy to see why measuring

exhibition results is not only very
important, but essential:

* Investment justification:
Measurementshelpinidentifying
the best shows that align with a
company’s business targets.

* Improving activities:
Measurements guide manage-
ment before, during and after

Show

each exhibition to improve team
performance.

» Target-driven activities:
What gets measured gets done.
The team should be told what
results management seeks - and
that they are measuring!

Identify

Measuring Exhibitions is not as
simple as counting the visiting
cards that have been collected
or the visitors registered in the
stall. Several things need to be
measured at the same time: the
market, the exhibitor’s activities
(Product & service, Promotion,
Price) and the competition on the
same parameters.

The exhibitor needs to identify
their objective of participating
in an exhibition and set targets
against the objective. Then using
the simple framework, develop the
measures that are appropriate to

DIN MOUNT SOLID STATE RELAY

10 to 40 A (240/480/600 VAC) > 50 Amps with duty cycle

ERI offers Wide range of
DIN mount SSR’s

¢ Aliows Control Panel Designers with options from 6.5 to 30 mm width
o Tested as per IEC 62314 International standards.

= Enabling : Optimize space/Control on inventory/Safety with finger safe covers/
Certification as products are UL approved/Double the units by opting DUAL outputs

SOLID STATE RELAYS
SWITCH FORTHE BETTER

P.B. No 124, #64, Palace Road, Vasanth Nagar, Bangalore - 560 052, India
Tel: +91-80-2235 4189/2335 4190, Fax: +971-80- 2235 7760
E-mail: mktg@eri.co.in, sales@eri.coin

ERI"" ELECTRONIC RELAYS (INDIA) PVT, LTD.
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Your

Business!

Industry specific exhibitions and trade
shows can bring huge benefits to companies
who know how to make the most of them.

T K Ramesh, CEO, Micromatic Machine
Tools Pvt Ltd lists the opportunities and
helpful strategies.

these needs and targets.

Quantify

The best targets are quantified, as
quantifiable targets drive action.
When it comes to hazy qualitative
targets, we should find possible
ways to measure and build the
metric into the target itself.
Example: Instead of a target "to
get media coverage”, say, “have
five articles or product reviews
printed in the show newsletter”.

Prioritize
The list of targets will have to
be realistic and prioritized. So
instead of just sales-lead targets,
companies should capture all of
the value they can get from their
exhibition activities by listing
(and pursuing) as many targets
as could apply.

Everyone on the
understand these targets,

stand must

the

Key Goals

Probable Channel
Support Goals

Probable Sales
Goals

Generate sales leads

Make direct sales )
service channel

Build customer
database

Create or raise market

awareness )
campaign

Position or re-position
your brand perceptions
Educate by

demonstrating

Boost financial
perceptions

Identify / Recruit new
distributors or partners

Support current sales /

Build reputation as a partner

Market test new product,
Research marketing

Test market awareness and

priorities and the measurement
system for the exhibition.

Evaluate

After the exhibition is complete, do
have an in-stall debrief meeting.
Yes, all are tired and want to close
andleave the minute an exhibitionis
done,butashortde-briefing session
with all stand staff is an important
learning step while it’s fresh. Write
a brief key points report.

Once the team gets back to the
office, they can summarize the
results so far, but keep the books
open - new business can come
in for weeks and months after an
event. The show report should be
updated to reflect that. The best
exhibitors don’t just measure the
number of leads generated, but
also consider long-term value of
new business.

Repeat

Consistent presence at the best
shows goes a long way into
building up a company’s market
presence. Exhibition reports
should be shared with key
managers from sales, marketing
and top management. By the time
the next year’s show comes up, all
will have a pretty complete idea of
the value of their participation. The
targetistoimprove the company’s
exhibition marketing over time.
Themeasuringandreportingshould
become second nature - anintegral
part of the company’s exhibition
activities. Once that happens, the
improvements will follow.

Source: rameshtkr@gmail.com

Probable Customer
Relationship Goals

Build relationships with
current customers

Educate customers

Upsell / Cross-sell customers
Collect customer testimonials

Re-sell to lost customers

Get on the ‘media radar
generate coverage,

Build relationships with key
editors and journalists
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Agenda

BRICS Trade Fair 2016 - PROGRAMME

The theme for BRICS in 2016 is ‘Building BRICS - Innovation for Collaboration’. The programmes planned at
New Delhi - BRICS Trade Fair (October 12-14, 2016), BRICS Business Forum (October 13, 2016) and BRICS
Business Council (October 14, 2016) - are designed to help member nations of Brazil, Russia, India, China and
South Africa work towards achieving common objectives of growth, reforms and global recognition.

10.00 - 18.00 hrs BRICS Trade Fair

Country Seminar - Session on Investment Opportunities in South Africa — Organized by DTI, South Africa

Tl = izisls Conference Room in Hall 8, Mezzanine Floor

Seminar on Financial Sector Cooperation amongst BRICS Countries — Organized by BRICS Business Council Financial Services Working Group
13.30-18.00 hrs ) .
Conference Room in Hall 8, Mezzanine Floor

10.00 - 18.00 hrs BRICS Trade Fair

10.00 - 18.00 hrs BRICS Trade Fair

Session on Women Entrepreneurship
519 = 1B I8 Conference Room in Hall 8, Mezzanine Floor

Continued from page 1

and pharmaceuticals, railways,
textiles and apparel, infrastructure,
IT, engineering goods, tourism,
gems and jewellery and skill
development. Besides, business
leaders from BIMSTEC countries
(Bangladesh, Bhutan, Myanmar,
Nepal, Sri Lanka and Thailand) have
also been invited by the organizers
to witness the maiden BRICS trade
fair in India.

Concurrent Activities

Housed under the same exhibition
roof, the BRICS Business Forum and
BRICS Business Council is slated to
witness participation from around
1000 business delegates from all
BRICS countries.

Woven around focused seminars
and workshops, the conference is
expected to bring forth valuable
suggestions to take forward and
implementtheactionplancontained
in the BRICS Strategy for economic
partnership.

BOOK SPACE
n DailySHOW

@BRICS

WHBECTULMOHHBIX CBsI3€d BHYyTpU
o6beguHenns BRICS.

BeictaBka BRICS

TemaTuka 3KCIIO-1I0Y

OCHOBOIIOJIAaTaeTCsl Ha KOHIEMIUU
«CtpoutenbctBo BRICS. WHHOBanuu
JUIs 1les1el COTPYAHUYECTBay», KOTopas,
KaK OXHUJAeTcs, JAacT HMIYJIbC K
pacIIMpeHU0 9KOHOMHUYECKHX CBs3el
BHyTpuBRICSunocnoco6cTByeT6oIEE
TEeCHBIM/IE/I0OBbIMOTHOILEHUSAMMEK LY
YyJeHaMH cooOulecTBa. BeicTynass B
KauyecTBe Hauwaydlled Tm1aTGopMbl
JIJIT  DKCIIOHEHTOB, JeJleraToB U
roctedd u3 crpan BRICS, akcno-moy c
rOpAOCTbIO TMPEACTAaBJSET IHUPOKUI
CHEeKTP HOBEHILIMX TEeXHOJIOTUH U3
20 KJII0YEBBIX CEKTOPOB, BKJIIOYas:
A3POKOCMUYECKUH, nepepaboTKu
CEeJIbCKOXO3SIMCTBEHHOW MPOAYKIIHH,
aBTOMOOWJIEd M aBTOKOMIIOHEHTOB,
XUMUKATOB, “3eJieHbIX" u
B0O300HOBJISIEMbIX HCTOYHUKOB
3HEpruy, 3/IpaBOOXpPaAHEHUS
u dbapManeBTHKH, JKeJIe3HbIX
JIOPOI,  TEKCTWJIs W OJEX[bI,
UHPPACTPYKTYPbI, UHYOPMAITMOHHBIX

TEeXHOJIOTHH, HWHXXEHEPHO-
TEXHUYECKHUX TOBApOB, TypHU3Ma,
AparogeHHbIX KaMHel U HOBEJIMPHbIX

W3/leJIMi, a TakXKe [OBBIIIEHUS
KBaIMUKALUH. Kpowme TOTO,
OpraHU3aTopaMu ObUIM  TaKXe

MpUIJIalleHbl  OU3HEC-JUJepbl U3
crpaH 6Jioka BIMSTEC (Baurnagennia,
Bytana, Mbaumbl, Henana, Ilpu-
Jlanku u Tausnanza), 4YTOGBI MOYTUTH
CBU/IETEJIbCTBOM/IEOIOTHY O BbICTABKY
BRICS B Ungum.

Ilapa/siesibHbIe MEPONPUATHUSA

Pa3sMellleHHbIE 10/, OAHOM KphIlleH
BbICTaBKH, busHec-popym BRICS u
JenoBoii coBer BRICS miaHupytoT
CTaTb CBUJETENAMMU ydacTus GoJiee
1000 6usHec-es1eraToB U3 BCeX CTPaH
BRICS. Kak o)kupaercs, cCrjieTeHHas
M3 TeMaTUYeCKUX CEeMHUHApoB U
paboyux COBelaHUH, KOHpepeHIHs
BHecCeT LileHHblEe NIpe/JI0KeHHs
U NpPOABWXKEHUsI  Bllepe], U
OCYyI[eCTBJIEHUs IJIaHA JEeUCTBUH,
cozepxaiterocs B Ctpateruu BRICS ¢
LieJIbI0 JJOCTH>KEHHS] 9KOHOMHUYECKOI 0
[IapTHEPCKOIo B3aMO/IeACTBHUS.
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New wines in
new markets

COUNTRY: SOUTH AFRICA | SECTOR: AGRICULTURE & AGRO PROCESSING

Building up on existing
growth momentum,
Robinson & Sinclair
expects to break into
new markets and
reinforce existing
relationships through
participation in the
BRICS 2016 Trade Fair.

B= Wine is the most fragmented
product within the beverage
industry. Daily the consumer is
faced with a new wine, equally as
good and well-packaged as the
one next to it on the shelf. Unless
one has a brand strategy in place,
securing a point of difference in
culture and offering it becomes
just another new bottle of wine.

An upward curve

Robinson & Sinclair assists in
formulating the brand i.e. identity,
rationale, culture, the home,
volumes, target market, and price

o 5

Sales Manager, Robinson & Sinclair,
Cyril Meidinger

08
G
This show will provide
us an opportunity to
connect with our existing
and potential clients.
India is a fast growing
country and this in turn
will potentially promote
large volume orders."
Sales Manager, ‘

Robinson & Sinclair,,- g’
Cyril Meidinger " =

pointing. It has experienced growth
of sales year on year averaging an
increase of 11 percent per annum. The
company takes pride to share that its
producer’s wines are currently going
to over 20 markets around the world,
including four out of the five BRICS
countries. Currently representing
3.61 percent hectares of total wine
grown in South Africa, it has 216
importers across the world and its
largest contributing countries are
Germany, China, Japan, Americas
and the UK.

Fresh avenues

Speaking on the fair Sales Manager,
Robinson & Sinclair, Cyril Meidinger
apprised, “the exhibition will allow us
to get our various producer’'s wine
brands out and known in India. BRICS
countriesoftenrequiremuchattention
with regards to personal relationships
and facetime. Hence, this show will
provide us an opportunity to connect
with our existing and potential clients.
India is a fast growing country and
this in turn will potentially promote
large volume orders.” He further
elaborated, “meetings with potential
importers play a large role in the
expansion of our client base. Sample
tastings are held in such meetings;
thereafter intensive follow up is done
on potential qualified leads. The wine
samples are sent to existing clients as
well in order to promote our various
winery brands.”

Hope and vision

“Our attendance in the BRICS Trade
Fair itself speaks of our plans to
expand our customer base. India is
an entirely new market for us. With
other countries attending the fair, our
opportunities to strengthen ties with
Brazil, Chinaand Russia is more which
subsequently will help us expand our
customer base,” apprised Meidinger.

Robinson & Sinclair
all 18 / Stall G37

In the Pink of

Health

India and her neighboring countries offer a ripe
market for skin care solutions. Spanish Skincare
brand Sesderma looks forward to making inroads
into these markets through their base in India.

COUNTRY: INDIA | SECTOR: HEALTHCARE AND PHARMACEUTICALS

wmm BRICS Trade Fair provides
an opportunity to network with
competent collaborators across
the border. Sesderma India
Pvt Ltd being the only prominent
direct base in Asia Pacific region
of the parent company from
Spain (Sesderma S.L.), looks
forward to make the best use of
this platform and aims to firm its
footprint in select countries
including Myanmar, China,
Bhutan and Srilanka for safe and
effective management of beauty
and health of skin care business.

Riding the Lion

The company foresees to
be part of “Make In India”
campaign offering innovative

President, Sesderma,
Dr Gabriel Serrano Sanmiguel

00

The format of the trade
fair helps exhibitors,
especially those who
are new to India and
find it tough to reach
to out to right partners
within the industry or
corporate world."

President, Sesderma,
Dr Gabriel Serrano Sanmiguel

ingredients or composition to
other pharma companies, in
order to help them grow their
market in respective regions as
well. “We expect Sesderma to
be perceived as valued solution
provider for those who would
like to establish themselves in
the world of aesthetics market,”
said President, Sesderma,
Dr Gabriel Serrano Sanmiguel.
The company is also open to
share its innovative technology
with its counterparts to add
value to their existing portfolio
and grow their business.

Widening prospects

Additionally, the company is
looking for collaborators to
establish its business in the

subcontinentincludingMyanmar,
Srilanka,Bhutan&China. Withthis
objective of business expansion
Sesderma has participated in the
show. Sharing his expectations
from the fair, Dr Sanmiguel said,
“the exhibition will help us gain
access to relevant players from
the market who are ready to
invest their resources with us and
enter into a mutually profitable
venture.”

Reaching the right people
Further he added, “the format
of the trade fair helps exhibitors,
especially those who are new to
India and find it tough to reach
toouttoright partners within the
industryorcorporateworld.Such
a platform may fortunately help
companies like us to collaborate
with those who bear like mindset
and business acumen.”

Sesderma India Pvt Ltd
Central Hall / Stall C25
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Towards an
open society

General Manager, Shanghai Jingyuan
Environmental Protection Equipment Co Ltd,
Renjian Bai envisions a larger role of the forum
in the development of civilization through
environmental responsibility in business.

COUNTRY: CHINA | SECTOR: GREEN ENERGY

"BRICS Expo is the first
commodity exposition of BRICS
countries, and we have high hopes
forit. HEADSPRING is committed to
polluted indoor air purification and
its global governance. We look
forward to participating at the
exhibition, and in-depth
communication and exchange with
the professionals from the relevant
industry of BRICS countries; also, to
reaching for business cooperation,
and achieving common economic
and social interests.

BRICS Show in comparison with
otherglobalexhibitionsdefinitelyhas
its distinct characteristics, a certain
degree of the futuristic, scientific,
technological,and practicalfeatures.
We look forward to further expand
the scale of the exhibition and take

General Manager, Shanghai Jingyuan
Environmental Protection Equipment Co Ltd,
Renjian Bai

Maximizing gains

promotional efforts to attract more
attention to the show.

For HEADSPRING, air pollution is a
global issue, and we are happy to
share our productsandtechnologies
with other countries around the
worldtopromotehuman respiratory
health. This exhibition is the first for
BRICS countries in terms of forming
business conditions, and it's very
likely to have chance to establish
business co-operations with some
delegates from the participating
countries, which undeniably is of
great significance to us.

The more human society s
developed, the more it is opened;
the more it is opened, the more it
tends to promote civilization and
progress. Business is a form of
civilization, thus for the promotion
of cultural exchange and sharing of
benefits, it is of great significance.
There is no doubt, BRICS Trade
Fair has built a good platform for
communication, so that economies
can have more opportunities to
enhance mutual exchanges and
cooperation, and in the process
of building the consensus on the
ways of development of the global
economy, it will assist to form a
better solution.”

Networking
for future
prospects

General Manager, Lathamani Traders (OPC) Pvt
Ltd, Aravinth Harihar sees the forum as a space
for forging new bonds on a foundation of trust

and mutual benefit.

COUNTRY: INDIA | SECTOR: AGRICULTURE & AGRO PROCESSING

wmm "Compared to other
countries BRICS trade partner,
Indiaoffershuge humanresource
at a competitive price with all
advanced technologiesandIndia
is suitable to produce all kinds of
things. This trade fair s
showcasing all the opportunities
to manufacture with most cost
effective manner and connect
their products all over the world.
As a delegate, | would like
establish relations ships with
BRICS Business partners and
will see the technology they
use and would like to compare
where my product stands with
their product, to develop fusion
technologies which can improve
and minimize the resource.

In the BRICS exhibition almost
400-600 companies are
participating from partner

s - -

General Manager,
Lathamani Traders (OPC) Pvt Ltd,
Aravinth Harihar

countries. In three days we can
almost catch up with 60-80
percent and explain my business.
In future we can assist them as
a business or trading partner.
Such networking in a variety
business pool will help to place
foot mark in new businesses
in future.”

BOOK
SPACE

IN DailySHOW
@BRICS

www.magicwandmedia.in
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Chief Representative, Gazprombank Representative Office in New Delhi, Sergey Mitreykin
aspires to capture new opportunities and collaborate with like-minded professionals.

Chief Representative, Gazprombank
Representative Office in New Delhi,
Sergey Mitreykin

COUNTRY: RUSSIA | SECTOR: FINANCE, IT AND ENERGY

== "Our goal will be to network
and establish contacts to leverage
our corporate and other
relationships in India, Russia and
other BRICS countries. Besides
promotion of the Gazprombank
franchise, we shall also seek to
generatebusinessforthecorporates
where the bank is a stakeholder, as
well as deliver potential synergies

our customers in general,

on the enormous potential of the

regardless of country or sector.

| am sure | shall be meeting a lot
of new people, come across new
opportunities and ideas. After
all, business is always about
people. Human relationships drive
economics. | tend to see it more as
an opportunity to work within the
group of five nations, to capitalize

emerging economies.

The event provides space
for seeking solutions, not
singlehandedly, but in a
community  of like-minded
professionals coming  from
very diverse backgrounds with
common goals.”
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PRAGATI MAIDAN LAYOUT

Hall 8-11: BRICS Business
Forum, VIP Lounge, VIP
Lunch, Investors Lounge

Hall 18: China, South
Africa, BIMSTEC
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